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（ ）1.经厦门大学保密委员会审查核定的保密学位论文，于  


























































































In recent years, with advance in information technology, growth of the Internet 
economy ,  the speeding pace of national informatization construction and the 
continuous improvement of the relevant laws and regulations, the golden age of 
network economy has arrived. The rapid development of network economy subverts 
the previous common way of thinking and way of life and brings about financial 
creation. Electronic banking is the inevitable outcome of the financial innovation 
and development. It has gradually developed into the bank's main business platforms 
and has promoted business growth. Electronic banking business is helpful to reduce 
the operating costs of the bank. The traditional banking business needs a lot of 
manpower and resources of material and finance to build network. Meanwhile 
financial electronic construction produces numerous ATM, POS to replace 
traditional entity of the bank on the net construction so as to realize business 
distribution , improve financial efficiency, and reduce the counter staff. 
This paper reviews the phases of electronic bank development and analyzes the 
developing trend of electronic banking business at home and abroad. And on the 
basis of this, it makes research and analysis on the present situation and 
development of Industrial Bank”s electronic banking business.  Through the 
SWOT method ,it also analyzes advantages and disadvantages, opportunities , 
challenges and risks which electronic bank of Industrial  Bank faces. By using 
porter's five model it researches the electronic banking business trend of Industrial 
Bank , finds out its weak points and analyzes the causes behind them. It then put 
forward the strategies for the improvement, such as  enhancing brand awareness, 
providing high quality service, ensuring data security and network security, 
strengthening core competition. And that is the way to promote the development of 
Industrial Bank”s electronic banking business. It is hoped the above would be useful 
and meaningful to the electronic banking business development of the Industrial 
Bank and other domestic commercial banks alike .   
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